The Four-Stage Revolution in Design

Dong-Sung Cho

Professor of Strategy and Management Design

College of Business Administration, Seoul National University

 

The development of IT and distribution of the Internet are helping pull down the barriers among design related fields. The development of digital technologies has also helped a new field named "web design" emerge in the design industry. The rapid expansion of, and interconnection within, the design industry is creating a new design revolution.

The interconnection among various design fields is the first stage of the unprecedented revolution that design will face in the near future. This first stage of the design revolution on the objects that are visual in nature, however, will soon be followed by what we may call the second stage of design revolution through the expansion of design principles to other design fields such as sound, smell, touch and taste. This second-stage design revolution will allow us to transform design principles into design theories through the process of generalization. It is inevitable that the third-stage design revolution takes place in the form of an application of design theories to social systems within the broad context of social sciences. Finally, we may witness the entire object, and even the whole world, holistically designed in a systematic fashion.

(1)

The First-Stage in Design Revolution: Interconnection among existing design industries. The web design industry emerged from the digital revolution. At the same time, interconnection among various industries such as visual design, industrial design, architecture, handicraft, fashion and the environment took place. Starting in the 1990s, the first stage of the revolution is well on its way.

(2)

The Second-Stage in Design Revolution: Expansion of design principles. It is a revolution where design, so far limited to the visual realm, expands its influence to sound (musical composition), taste (food), smell and tactual sense. The 'principles of design, which had only been applied to the visual realm, are transformed into 'design theories'. At the same time, efforts are made to apply functions of the five senses to one product to make it an integrated whole. In addition to the application of five senses in designing products, there will be experiments to apply the sixth sense as a major element of design. This stage began in the late 1990s, although we may have to wait and see for a full-scale attempt to make results to be carried out in the first decade of the 21st century.

(3)

The Third-Stage in Design Revolution: Application of design principles to social systems and related fields. In this stage, design is further generalized and developed through an application of design theories to other design related fields such as politics, economy, business and society. I expect this stage to take shape toward the end of the first decade of 2000 and fully blossom in the 2010s

(4)

The Fourth-Stage in Design Revolution: Integration of design-applied objects to create a design-centered world. This is the stage where all the previous three stages are integrated via feedback from on another. Once the boundaries among different fields are removed and the application of design becomes ubiquitous, the design revolution will be completed. I expect it to take place in the 2020s.

Design in the future will evolve, integrate, and further change in the way specified in 'the four-stage revolution model of design'. My suggestion in this presentation is that we should prepare the future-oriented design revolution based on our unique spirit and direction rather than on the traditional formal and visual features.

 

